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Buying Gift or Price Discount: Influence of Temporal Distance

on Sales Promotion Framing Effects

LIU Ning' ,SUN Li*
(1. School of Psychology, Shandong Normal University, Jinan 250358, China; 2.Center for Menial Health
Education and Research, Shandong University of Finance and Economics, Jinan 250014, China)

Abstract ; Buying gifts and discount are two most common forms of price promotion. If the promotional value is
exactly the same, what kind of promotional framework is more attractive to consumers? Is it different to make a judg-
ment now and to judge in the long run? The influence of time distance on the perceived value of sales promotion
framework under different price levels is investigated through three studies. The results show that promotion mode
framing effects exist at high and low price levels while such effects do not exist at middle price level; and that for
high—price goods, consumers prefer buying gift frames in the near future and prefer discount frames in the far future
while for low—price goods, consumers prefer discount frames in the near future and prefer buying gift frames in the
far future. All these findings indicate that consumers’ preference for promotion mode framework is influenced by
price level and time distance.

Keywords : price sales promotion; framing effect; construal level; temporal distance; price —discount frame;

buying—gift frame
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